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When we launched Boundless Fundraising in 2008, we were looking to find a way to help fundraisers 
become more effective by going beyond the traditional website. Today, we couldn’t be more excited 
about how far Boundless Fundraising has come — and the success our clients have experienced as a 
result. Over the last 10 years, organizations have raised more than $650 million through Boundless 
Fundraising for over 125 different event programs. 

It is such an incredible journey to be on. The suite now includes mobile and tablet apps, a social 
solution, mobile check deposit technology, and a Facebook messenger bot. And not surprisingly, they 
are part of the key benchmark themes you’ll learn about in this year’s report. We also highlight 
emerging fundraising trends from our analysis of Boundless Fundraising data, including the 
innovative frontier of artificial intelligence and customized fundraising solutions. 

One of Boundless Fundraising’s primary benefits is its guided fundraising approach — fundraisers of 
all levels of experience can use it to fundraise in the way that best fits their lifestyle, which in turn, 
makes them more successful fundraisers for your organizations. 

Kathy Kempff
Sr. Vice President, Product

Charity Dynamics

Introduction
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In comparison to their peers that did not utilize the Boundless Fundraising platform, 
Charity Dynamics found that the average Boundless Fundraising Mobile App user: 

 

And across 125+ event programs, we found each individual Boundless Fundraising Mobile 
App user generated $218 for his or her respective mission(s) via the mobile app — 
representing a 46% increase vs. 2017!

Summary Results
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Generated

the average dollar 
amount as their 

peers

3X
Generated

the number of 
donations as 
their peers

3X
Spent

the amount of time 
on BF Mobile App 

as fundraising 
center

2X
Visited the

BF Mobile App

more than their 
fundraising center

4X
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Think “Mobile App” First
Or, given Google’s 2018 mobile-first indexing, is it 

time to think more broadly about “mobile only”? 
Well, maybe not yet, but the number of mobile users today is outpacing 
desktop users. Mobile apps now account for more than half (52%) of all 
time spent on digital media. And smartphone users spend 89% of their 
mobile media time using mobile apps (rather than opening a web browser). 

In the last year, we saw a surge with adoption of the 
Boundless Fundraising mobile app. Every event saw 
an increase in adoption and our app worked the 
hardest taking in donations: Over 50% of all donations 
within the Boundless Fundraising Suite were sourced 
by our mobile app.  

What does “mobile first” mean for your organization? 
Let’s take a look at some of the ways the Boundless 
Fundraising app is already enhancing the fundraising 
space — and where we see it taking your organization 
in the future.

89%
of mobile media time 

spent on mobile apps vs. 
mobile browsing

[Source: Content Science Review]
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Remember User Lifestyle
More and more of your participants expect to get information fast, 
to have it delivered conveniently, and to have choices in how they 
interact with their donors. You have to think through your 
participant's lifestyle and give them the tools that will help them be 
successful in fundraising for YOU! 

They may prefer to fundraise on Facebook or strictly utilize emails 
to directly reach out to their friends. However they choose to 
fundraise, the Boundless Fundraising mobile app allows your 
audience to manage their fundraising experience in a way that 
makes sense to them... and lets them reach their goals quickly. 

The power of the Boundless Fundraising app:

Channel Choices — Via the app, your organization can offer participants a 
variety of choices for how they connect with potential donors: email, Facebook, 
Twitter, LinkedIn, and texting.

Set It and Forget It — In 2018, nearly 20% of participants liked planning for 
messaging within the app and letting the system send messages automatically 
through LinkedIn or Twitter.
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Remember User Lifestyle (continued)
Productivity Booster — At the end of the day, Boundless Fundraising helps 
your fundraisers be as efficient as possible. The Boundless Fundraising app is a 
quicker way for them to update their page, their goal, personalize their photo, 
and share their page with any friend or loved one. With a few taps, they can 
update their story as often as they'd like, as well as quickly upload a photo 
from their mobile phone's photo album. No need for them to save an image to 
their desktop computer, resize, and then upload within their fundraising 
center. Total time saver.

A New Way to Communicate with your Users — Having a mobile app allows 
you to use push notifications to send instant and nonintrusive notifications to 
your participants. With so much noise coming from social media, email, and 
texts, this is a great way to grab your participants’ attention. When you add 
efficiency with the power of an app, you have a powerhouse of possibilities in 
fundraising.

9



The greater convenience that comes with using the 
Boundless Fundraising app is also paying dividends. 
Easier access to the app and longer engagement has 
translated into more dollars raised. 

In 2018, we found that:

• Participants visited the Boundless Fundraising app 
an average of four times more than logging in to the 
fundraising center.
• Visitors spent twice the amount of time on the 
mobile app as they did on the fundraising center.
• Participants who had both a website and a mobile 
app were active fundraisers throughout the entire 
day. As expected, daytime users were mainly on their 
desktop computers, but later in the day, we saw 
higher usage of the mobile app. 

This is a great illustration of how a mobile site, paired 
with a mobile app, allows your participants to have a 
better, more engaging experience. 

Engagement = $$$

vs. fundraising center

4x
Avg Number of 

Visits 

2x
Avg Time on 

Device
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Promotion Pays Off
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Organizations have found creative ways to promote the 
Boundless Fundraising app to their participants — and it’s 
working big time with increased adoption rates. Here’s 
what one organization is doing to get the word out:

MD Anderson Cancer Center’s Boot Walk
 
MD Anderson has been recruiting and engaging local 
Houstonites for their Boot Walk for 3 years now. 
Thousands of supporters grab their favorite pair of boots 
to join in to raise funds and help end cancer.
 
In 2018, the Boot Walk staff brought their coaching emails to the next level by educating their 
walkers on all the great tools available to them — one highlight being the Boundless Fundraising 
mobile app. Boot Walk coaches conducted an email series where they featured best ways to 
reach your fundraising goal. One featured email included screenshots of the app and a 
step-by-step guide on how to download the app and then showcased features within the app to 
help facilitate better fundraising.
 
Consistently educating their participants about the app helped adoption increase by 48% in 
2018! They also saw an increase of 61% in donations coming through the mobile app.

Next steps for you, Brenda

Hi Brenda



Users vs. Non-Users
When we compare Boundless Fundraising users to 
non-Boundless Fundraising users, it’s further proof that 
additional fundraising tools are key to the walker’s fundraising 
success.
 
When a walker adopted Boundless Fundraising, the Boot Walk 
saw:
 

• 40% fewer zero-dollar fundraisers
• 3X more donation transactions per fundraiser
• 3X the average fundraising amount

Boot Walk has all the right tools for their participant to 
raise more money and make a bigger impact to help 
end cancer. We’re thrilled to help the Boot Walk hit 
their largest event fundraising goal to date. We can’t 
wait to see what will happen in 2019. Go Boot 
Walkers, go!
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41%
of MD Anderson Boundless 
Fundraising donations are 

from new donors
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Text to Give
For nearly 75% of U.S. Gen Z and Millennials, texting is the 
preferred communication tool. [Source: The Digital Lives of 
Millennials and Gen Z]

And for Gen Z, a smartphone is their most used device at 15.4 
hours/week. [Source: Are Millennials and Gen Z Ignoring You?]

It’s no small stretch that peer-to-peer fundraising via texting is a 
natural for these digital generations. The Boundless Fundraising 
app makes texting easy and quick, but there’s still plenty of 
untapped growth in this area. Are you encouraging your 
participants to use all the fundraising tools available through the 
Boundless Fundraising app — including texting? 
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Offline to Online
Paper checks can get misplaced or lost, take longer to mail in, 
and cost organizations more in staffing, logistics, and fees to 
process. With mobile check deposit, participants can instantly 
and safely deposit checks electronically (and see those 
fundraising totals rise more quickly) — and organizations get 
donations in faster and with fewer headaches.

New for 2018, Boundless Fundraising’s 
Mobile Check Deposit feature was an 
instant hit for the Alzheimer’s Association. 
They added check capture for their The 
Longest Day event to impressive results:

• More than $1,000,000 in checks 
through Mobile Check Deposit
• 4,300 checks processed immediately
• 57% increase in fundraising through 
Boundless Fundraising app

Journey to Mobile Check Deposit: 
Alzheimer’s Association

Watch Now
15
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Depending on which audience you’re targeting — and 
the message you’re sending —your choice of channel can 
differ. A great example is the stark contrast we‘ve seen 
between outreach from corporate teams 
and those consisting, primarily, of friends 
and family. These corporate teams have, 
proportionately, a much larger percentage 
of dollars coming in via LinkedIn. 

By offering your participants choices 
through the Boundless Fundraising app for 
how and where they connect best with 
their network, you can maximize the 
response for each campaign.

National Kidney Foundation, which has 
many corporations and sponsors with large 
fundraising teams across the nation, saw 
an interesting trend in social media usage 

after launching Boundless 
Fundraising Social as part 
of their walkers’ fundrais-
ing experience — LinkedIn 
has emerged as a social 
share of choice. 

As participants from these corporate 
teams are more apt to call on their 
colleagues for help in fundraising, National 
Kidney Foundation saw 11% of their 
audience use LinkedIn as a way to ask for 
donations.

Boosting Corporate Engagement 

16



Users vs. Non-Users: Round Two
National Kidney Foundation’s Kidney Walk
 
The National Kidney Foundation’s Kidney Walk has been going strong 
in the peer-to-peer space for over 10 years. Held in nearly 100 
communities, the event raises awareness and funds lifesaving 
programs that educate and support patients, their families and those 
at risk.
 
When we compare how Boundless Fundraising users are 
fundraising to non-Boundless Fundraising users, we are 
provided with further proof that additional fundraising 
tools – like the mobile app and social tool – are key to 
walker’s fundraising success.
 
When a walker adopted Boundless Fundraising, the 
Kidney Walk saw:
 

• 30% fewer zero dollar fundraisers
• 1 additional donation per fundraiser
• 2X the average fundraising amount

17

50%
of Kidney Walk’s Boundless 
Fundraising donations are 

from new donors



Automated Coaching
Ever considered using artificial intelligence (AI) to coach and connect with your 
fundraisers on Facebook? Good news — this technology is now right at your 
fingertips with the new Boundless Fundraising Facebook Messenger tool. AI 
technology acquires and integrates your participant data so you can engage with 
your Facebook fundraisers on a targeted, customized level — plus your messaging 
evolves based on each interaction.

If your participants connect their personal page to a Facebook fundraiser, you can 
now interact and coach them on the Facebook platform and customize it with 
their fundraising progress, their relationship to the event, and if they have 
adopted other Boundless Fundraising tools to help steward and build 
on their fundraising success.

In Boundless Fundraising Messenger, you can also help capture 
fundraising details, like email address, from those who are 
choosing to fundraise exclusively on Facebook. By reaching 
out and talking to them via Facebook Messenger, you have 
the opportunity to not only help those Facebook fundraisers 
raise more funds, but also capture important personal details 
to help grow and foster a new relationship with that donor.
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Customized Solutions
With the growth of mobile app use among fundraisers, customized mobile 
solutions are becoming a rapidly expanding way to engage and retain that 
audience — and ultimately increase fundraising dollars. These features — 
gamification, activity trackers, challenges/mini-competitions among friends — 
make fundraising fun and lead to increased engagement and dollars raised.

Custom solutions can be layered on top of the 
Boundless Fundraising mobile app to help take your 
event to the next level. One national organization 
used augmented reality (digital visual content + real 
world environment) and gamification for a major 
youth fundraising event in 2018: 

• 4 million augmented reality scans
• $8.5 million+ raised (3X increase in donations 
on mobile)
• 300,000+ mobile app users (5X increase in 
users)

“
“

       The secret 
weapon that will 
lead to Augmented 
Reality’s boom is 
mobile devices. 

[Source: AR/VR spending to jump 69% in 2019]
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What is Boundless 

Fundraising? 



10 Years. 125+ Event Programs. Over $650 million raised!

Boundless Fundraising is an application suite that 
lets participants at all levels of fundraising 
expertise easily raise more money by connecting 
their social, mobile and email channels to reach 
more donors, wherever they are.

Peer-to-peer event programs and participants 
continue to rapidly evolve. Boundless Fundraising 
provides a robust set of options that enhance the 
fundraising capabilities of your event audience.

Boundless Fundraising Snapshot

Top 30 P2P Event 
Programs

60%
Leveraging Boundless 

Fundraising
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Boundless Fundraising Mobile App
Boundless Fundraising is the leading event fundraising mobile 
app used by the world’s most successful nonprofits, designed 
to turn partipants into power fundraisers by simplifying and 
automating their outreach across mobile and social channels.

This powerful suite of tools has a proven track record with 
hundreds of fundraising programs and has helped 
organizations raise over $650 million to date, with powerful 
features that:

• Track event goals and news
• Collect donations
• Schedule social media posts
• Keep track of team success
• And much more

Available in the Apple App Store and Google Play, this mobile 
solution comes equipped with several powerful fundraising 
capabilities. Pages TeamFundraiseSend

Messages

67%

My Progress

April 27

Raised
$167.50

$250.00
Goal

Team Progress

Raised
$810.00

$1,000.00
Team Goal

81%

Bike MS: Houston 2019
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Boundless Fundraising Social
Your event fundraisers live on different social 
channels. Boundless Fundraising Social enables them 
to cast a wide net when asking for support. With 
connections to Facebook, Twitter, LinkedIn, and 
texting, Boundless Fundraising Social allows your 
organization to easily grow awareness and revenue 
for your mission.

Since Boundless Fundraising Social is fully 
integrated into your organization’s 
fundraising center, your event participants 
can start to leverage Facebook, Twitter, 
LinkedIn, email, and texting immediately 
after joining your cause.
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Boundless Fundraising Mobile Check Deposit
An end-to-end digital check processing tool, Boundless 
Fundraising Mobile Check Deposit helps nonprofit 
organizations capture offline donatons in today‘s mobile 
world. Released early in 2018, this new feature allows you to:

• Deposit funds sooner
• Prevent lost checks
• Prevent bounced checks
• Reduce data entry for check deposits
• Reduce the time for participant checks to be processed

Process your offline donations more quickly, provide your 
event participants with the instant gratification they deserve, 
and allow your organization to jumpstart the stewardship 
process by bringing these offline donors into the fold more 
quickly.
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Deliver a customized fundraising 
message to your anonymous 
supporters on their Facebook 
Fundraising campaign pages.

Engage

Use AI technology to evolve 
messaging based on each 

interaction. Utilize collective 
dataset to improve Facebook bot 

performance over time.

Evolve

Define pathways to optimize com-
munication to fundraisers, acquire 

email addresses, and leverage 
human interaction as needed.

Communicate

Keep track of important fundraising 
metrics, including: # of Facebook 
fundraisers, direct vs integrated, 

dollars raised, and emails collected.

Analyze

Boundless Fundraising Facebook Messenger
Boundless Fundraising Facebook Messenger provides you the 
ability to leverage the Facebook Messenger bot and AI 
technology to effectively engage and communicate with 
Facebook Fundraisers and have smart discussions based on 
who they are, the event they’re fundraising for, and their 
amount raised.
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Mobile Benchmarking
2018 was a landmark year for the Boundless Fundraising Mobile App. Not only did new 
functionality enhance each user’s ability to more easily ask for support across new channels, but 
the results also demonstrated significant value for organizations utilizing the platform. 

This can best be illustrated by the following three observations:

• Boundless Fundraising Mobile App users generated 3X the average amount as non-Boundless 
Fundraising users.
• Similarly, Boundless Fundraising Mobile App users generated 3X the number of donations as 
non-Boundless Fundraising users.
• As a result, Boundless Fundraising Mobile App users represented 3X the fundraising 
performance of non-Boundless Fundraising users.
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Dollars Raised/User

46%
Increase (YoY) in 

Avg $/Mobile App 
User 

In 2018, each individual Boundless Fundraising 
Mobile App user generated $218 for his or her 
respective mission(s) via the mobile app. 

This represented a 46% increase vs. 2017!

This significant result can be attributed to the release 
of additional functionality within the app that 
provides fundraisers with more avenues to ask for 
support, including social sharing and text-to-give. 

Leading the charge among mobile app users were 
walk, cycling, and obstacle participants, who 
improved their year-over-year dollar per user average 
by 67%, 44%, and 688%, respectively. 

 
Event Type Average $ / Mobile App User
Walk / 5K $109
Cycling $182
Mul	 -Day Walk $291
Endurance $267
Obstacle $61529



Adoption Rates
When we looked across all of our Boundless Fundraising clients, we saw a lot of 
great stats and accomplishments in fundraising. As previously referenced, when 
participants adopt Boundless Fundraising apps, we see an increase across the 
board in number of fundraisers, donations, and new donors. With the mobile 
app exclusively, we witnessed a growth in adoption across all event types.

Some of the largest movers and shakers, endurance participants adopted the 
mobile app an average of 31%. No surprise here, as we all know that these 
participants tend to be the most engaged and most tech-savvy, so seeing their 
numbers increase the most of all event types just proved their status as 
potential fundraisers. 

Cycling saw the largest percentage of adopters at 41%. That means almost half 
of this particular audience had a mobile app to help them meet their fundraising 
minimums. 

Walk/5k programs on average had an 8% 
adoption of the mobile app. While that may 
seem low, it’s important to note that many walk 
events have zero dollar participants, so that 
tends to skew the adoption metric. If instead 
you were strictly looking at fundraising 
participants, that would be closer to 30%.

Event Type Mobile App Adop� on
Walk / 5K 8%
Cycling 41%
Mul� -Day Walk 28%
Endurance 31%
Obstacle 7%
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Percentage of Online Donations

10%
Avg % of Online 

Donations Received 
Through BF

Participants using Boundless Fundraising realize a 
significant impact on their online fundraising.

Providing the tools to help participants be 
successful fundraisers and promoting adoption can 
add significant growth to peer-to-peer programs.

Across all organizations utilizing Boundless 
Fundraising, nearly 10% of all online donations are 
currently sourced through the platform suite, with 
walk and obstacles outpacing the rest.   

 
Event Type BF as % of Online Dona� ons
Walk / 5K 10%
Cycling 9%
Mul� -Day Walk 9%
Endurance 8%
Obstacle 14%30



Trends in Social
Boundless Fundraising Social was launched in late 2018. We’ll be excited 
to share data and offer benchmarks on this solution in 2019; however, 
there are already a few interesting emerging trends we are seeing. 

Their Platform, Their Choice — Participants love the choice of using social media or 
texting to connect with their supporters. We are seeing Facebook as the preferred 
channel of social media and sending an email as an easy way to get the word out to 
their supporters. Texting is also on the rise when they are logged in to their fundraising 
centers on their mobile phones.

Jump Start Messaging — Participants love having templates to use as idea generators 
to help them know what to say to inspire their supporters. Mission-focused 
messaging, particularly with subject lines that state “making a difference” or “helping 
them reach their goal” go a long way. 

More Choice for Desktop Users — A majority of our participants using Boundless 
Fundraising Social are on their desktop computers, so giving them more choices within 
their fundraising centers count.  
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Behavioral Analytics Trends

Boundless Fundraising has dashboards that provide a wealth of 
analytics to help your organization better understand your 
participants — including how they approach fundraising and 
where they are in their fundraising path. 

And based on data collected from Google Analytics, we see 
that all devices and all communication channels are being used 
by programs where the Boundless Fundraising suite is being 
well promoted. This indicates that the full Boundless 
Fundraising suite is meeting the communication preferences of 
participants where and when they want to engage and 
fundraise throughout their day and busy lifestyles.

By understanding how, where, and when your participants are 
fundraising, you can take a more targeted approach to 
optimize their experience.
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Remember “Think User Lifestyle”!



As you’ve seen in this report, Boundless Fundraising puts a wealth of fundraising tools and resources 
at your participants’ fingertips so they can fundraise when, where and how they want — which, as the 
data shows, transforms them into better and more powerful fundraisers. 

Organizations can take advantage of Boundless Fundraising’s innovative tools as well, from 
automated coaching to behavioral analytics, to better help engage with and understand their 
participants. 

We hope the fundraising trends and benchmark data we’ve presented have energized and inspired 
you to look for creative ways to use Boundless Fundraising in providing your participants with an 
incredible fundraising experience — one that ultimately translates into dedicated supporters and 
more dollars raised.
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Conclusions
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